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Term 1 –  Term 2 –  Term 3 –  

Task 1  
Read about the following three South 
Asian Entrepreneurs:- Sharmin Akter – 
Managing Director of Total 
Solutions/Aneeqa Khan – CEO 
of Eporta/Asma Khan – Founder 
of Darjeeling Express 
Link: 
https://www.desiblitz.com/content/briti
sh-asian-women-entrepreneurs 

 
Create a one-page profile on one of 
them with some facts  

Task 1 Visit a Public Sector of your choice  
 
Visit a public service provider and observe 
how they operate this could be a hospital, 
a public library, fire station etc.  
 
Put together a report explaining the 
importance of this Public Sector to the 
British Population.  
 

Task 1  "Through Their Eyes – A 
Stakeholder Diary" 
 
Choose an organisation you’re 
familiar with—like McDonald’s, 
Amazon, or a local small business. 
Then select one stakeholder group 
(e.g. employee, supplier, customer, 
local resident, shareholder). 
Imagine that this business makes a 
major change 
You’ll then write a first-person 
creative diary entry or letter 
expressing how that stakeholder 
feels and reacts. Add emotion, 
realistic business concerns, and 
possible conflicts with other 
stakeholders. 

Task 2   Watch 'Dragons Den' for insights 
into entrepreneurship. 
 
Link:  
   BBC Dragons' Den  
 
 
While watching an 
episode, select one pitch to focus on. 
Based on your analysis, would you invest? 
Why or why not? 

Task 2 Research any ONE of the 
following,soletrader/partnership/ltd/plc
/charity/cooperative.   
Produce a Fact Sheet on this form of 
ownership with key details including - 
how it is owned, why would an 
entrepreneur decide this form of 
ownership   
 

Task 2 Market Research "The Start-
Up Dilemma – What Would 
Customers Want?" 
 
You’re planning to launch a new local 
café that’s aimed at students and 
young professionals. But you’re 
unsure about key details like pricing, 
products, or even your opening 
hours. 
Your task is to identify what 
information you need from 
potential customers, then create a 
market research plan to help make 
business decisions. 
Design Market Research Tools 
Create a short survey (6–8 
questions) with a mix of open and 
closed questions. 
Design a short interview script to 
explore opinions in more detail. 
Optionally, create a simple 
observation checklist for watching 
behaviour in competitors' cafés. 
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Task 3 Learn How to Plan a Business 
Link: 
https://gimletmedia.com/shows/star
tup/2ohhlo 
 
 
Listen to the episode using 
the QR code or link above. 
While listening, write down: 
-Three key steps involved in creating a 
business plan. 
-One example of a business idea 
mentioned or inspired by the episode. 
-One thing you found surprising or 
interesting. 
 

Task 3 “McDonald's: Why Here?” 
https://www.youtube.com/watch?v=8
U2ZziVR8Y4 
 
 
 
Watch the video and take notes on how 
McDonald's chooses its locations and 
adapts to different places. 
Answer these questions: 
-What is geographic segmentation? 
-How does McDonald's adapt its menu 
and marketing to different countries? 
-Why is understanding local preferences 
important for location decisions? 
Challenge 
-Can you think of a McDonald's near you? 
-Why do you think it was placed there? 
 

Task 3 – Importance Market 
Segmentation  
https://flowium.com/podcasts/mar 
ket-segmentation/ 
 
 
 
Write a short 300–400 word 
summary: 
What were your top 3 takeaways 
from the podcast? 
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